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Skyrocket Your Sales with
Search Engine Marketing: Pay-Per-Click
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Buying Your Way
to the Top
to Increase Sales
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What Is skeleton?
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; Web  Images  Yideo DMNews Maps more s
GO(_)SIe‘IdetmitweddingS Search PPC Ads

Web \ Res - 10 of about 1,910,000 for detroit weddings. (0.05 seconds)
hy Detroit Wedding v Sponsored Link Ti——, Sponsored Links
waaned, iy Detroitwedding. corm An Elegant, Free and Easy to Use Wedding Guide for _ .
Detmity ’ ! ! . smart Wedding Planning
- Free wedding quotes and comparisons
DETROIT Wedding Planning Resources s mlaysﬂkurggﬁsiﬁﬁrg Obligations
edding planning for 80 cities. Weddings, wedding dresses, wedding cakes, Detrﬁit M '
edding favors, wedding flowers, wedding invitations, wedding rings, and '
edding ... . -
theknot.com/kl_DETROIT. shtml - 44k - Cached - Sirmilar pages Michigan Wedding Planner
Fesearch vendors, wiew
. . . . . . videos, visit our farum
Detroit Weddings Featuring Detroit Wedding Frofessionals and wwww. michiganweddingplanner. com
Wendors Michigan
Detroit weddings by AllYWedding. com Contact local Detroit wedding professionals and
endars using our planning guide. Wedding Catering
detroit. allwedding. com/ - 11k - Cached - Similar pages O T e

Organic Listings = SEO
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The Top Three Search Engines

Market Share for the Top Three Search Engines in the
us, 2004 & 2005 (% of all searches)

Decamber 2004 December 2005
Google Search 43.1% 43 8%
Yahwoo! Search 21.1% 21.4%
MSN Search 14.0% 10.9%
sources Nietsen/MNetRatings Megaliew Search, February 2004

Google AdWords -- http://adwords.google.com
Yahoo! Sponsored Search -- http://searchmarketing.yahoo.com
MSN Live Search/adCenter -- http://advertising.msn.com
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3 Simple Steps for Pay-Per-Click

1. Choose your keywords and budget
2. Write ad copy
3. Assign landing pages
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Step 1: Choose Your Keywords

Avqg Highest

Search Search Volume Volume METFh

Volume || Trends (Nov 2005 |Pccurred | Type: [
Keyworids [Z] - Oct 2006)[2] In |Broad =
detroit
weddings [ Jan Add »
michigan
weddings L - Aug Add »
detroit venues [ ] Mo data Mo data Add s
detroit bridal B Jan Add 3
detroit wedding
reception L May Add »
michigan
Weddlng |:| -_|Elr'| ."E".dd o]
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Searches done in September 2006

Count Search Term

288 wedding location detrait
LB7 wedding site detroit
238 wedding detroit

163 wedding photographer detrait

27 wedding chapel detrait
X wedding planner detrait
20 wedding photography detroit
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Keyword Tools

« Yahoo! Keyword Selector Tool (free!)
http://searchmarketing.yahoo.com/srch (““Pricing’)

e (Google Keyword Variations Tool (free!)
http://adwords.google.com/select (*“Get Keyword Ideas™)

o Good Keywords (free software download!)
www.GoodKeywords.com

 WordTracker (subscription fee)
www.WordTracker.com

« Keyword Discovery (subscription fee)
www.KeywordDiscovery.com
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Keyword Match Types

« Exact Match (Google/MSN) Standard Match (Yahoo!)
detroit weddings

e Phrase Match (Google/MSN)
cheap detroit weddings

 Broad Match (Google/MSN) Advanced Match (Yahoo!)
free weddings and tips for detroit
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Choose Your Budget

Estimates for the maximum CPC; $3.93 LsD
Estimated

Estimated Ad Estimated | Estimated
Keywords ¥ Predicted Status Avg. CPC  Positions Clicks / Day | Cost / Day
Search Total $0.90 - $1.22 1-3 27 -34 | 430 - $50
detroit .
e Active §1.21 - §1.72 1-3 4 -5 B0 - 10
detroit .
waddings Actve  §1.45- §1.81 1-3 1 51 - 52
michigan .
S Active  §0.83 - §1.10 1-3 22-28 | $20- 540
Eztimates for these keywords are based on clickthrough rates for current advedizers. Some of the
keywwords above are subject to review by Google and may not trigger your ads until they are approved.
Pleaze note that wour traffic estimates aszume your keywords are approved.
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PRI SN

Step 2: Write Ad Copy

Appeal to your target market
State a benefit or solution
Offer an incentive

Create a sense of urgency
Use a call to action

Promote your competitive
advantage

Include your keywords

sponsared Links

Smart Wedding Planning

Free wedding quotes and comparisons
on all your needs. Mo Qbligations
wnnwy, askomarlow. cam

Cietroit, Ml

Michigan Wyedding Flanner
Hesearch vendars, view

videos, visit our farum

whwny, mIchiganweddingplanner. com
tdichigan
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Step 3: Assign a Landing Page

* Provide a direct path

- Complete the message from | Detroit Weddings
your ad listing Save up to J0% when hotels

bid an your hotel group block.
Weddings. HotelFPlanner.com

« Design the page layout to
Invite the sale
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Increasing Sales via Internet Marketing

“Detroit weddings”?
“70% off hotel bids”?

Hotel Planner

YOUR HOTEL EVENT SPECIALIST

Wedding Tip: Why vou should secure a block of hotel rooms for your cut-of-town weddings ques

&5 the [eader in group travel onling, our FREE event planning service will find a
group hotel discount for your business meeting, conference, convention, family
reunion, wedding, worlk crew, bus tour, military reanion, church event or any group
travel. &lso try our group cruise, group air, group car and free event websites,

( Hotels %-"I Car Rentals Flights Cruise Tickets Travel Agents Group Services
I I | Leog On |
group hotel reservations
<3 q
1 Enter Your Destination City: J -
« Detroit
free service

21- Check-In Date
|1

Or, select a popular destination city:

Check-0ut Date

 Las Vegas " Mew York " arlando cash rebates
" Chicago " Los angeles € Miami Eroup WEDDE.IHE
€ Boston ™ Zan Diego " San Francisco FEE:?:ET reception
" Atlanta " Dallas r Washington DC

|

=

" QJ

WWW. S

edaCommunication.com
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Advanced PPC Resources

 ROI Tracking

Web analytics (ClickTracks, HitBox, Google Analytics,
WebTrends), or ROI-based bid management (Inceptor’s
BidCenter, Direct Response Technologies’ KeywordMax,
Omniture’s SearchCenter and Atlas Search)

e Click Fraud
WhosClickingWho, Clicklab, Click Forensics

« Landing Page Conversions
Eyetools, EyeTracking, Nielson Norman Group
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3 Simple Steps for Pay-Per-Click

1. Choose your keywords and budget
2. Write ad copy
3. Assign landing pages

1’1l see your web site at the top! ©
Catherine Seda
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Geo-Targeting Option

Target customers in a custom area
Target custom

Target customers in a circular area around your location.

Howe large is the are
. 1. Define a location: _
¢ Countries al e in the

locations you O Enter a physical address.
™ Select a point on the map.

= Regions and I aind cities
you choose.
(Mot available 2. Show my ads to searchers located within:
. I I h to kil t
¢ Customized e ce from

(Larger areas typically yield moare impressions and leads. Ve
strongly recommend a minimum of 20 miles or 35 kilometers)

your busines

Map this area »
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Web
Idetmit weddings

lmages  “Wideo  Mews  klaps more »
| |

=21 PPC Ads

Results 1- 10 of about 1,910,000 for detroit weddings. (0.05 seconds)

Google
Web
1y Detroit WWedding

weane. iy Detroitwedding. com An Elegant, Free and
Detroit

Sponsored Link Sponsored Links
edding Guide far

smart Wedding Planning
Free wedding quotes and comparisons
on all your needs. Mo Obligations

W SO
Oietroit, M

Michigan YWedding Flanner
Fesearch vendors, wiew
videos, visit our farum

DETROIT Wedding Flanning Resources
Wedding planning for 80 cities. Weddings, wedding dresses, weddin
wedding favars, wedding flowers, wedding invitations, wedding rings, a

wedding ...
weanne. theknot. comfkl_DETROIT. shtml - 44k - Cached - Similar pages

Detroit Weddings Featuring Detroit Wedding Professionals and wwiskiganweddingplanner. com
Yendors

Detroit weddings by AllYWedding com Contact local Detroit wedding professionals and

vendars using aur planning guide. Wedding Catering

detroit. allwedding.com/ - 11k - Cached - Similar pages O T e
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3 Simple Steps for Pay-Per-Click

1. Choose your keywords and budget
2. Write ad copy
3. Assign landing pages

1’1l see your web site at the top! ©
Catherine Seda
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